B.Com.-II (NEP) Semester 1V
Vertical —-C: G/OEC (Consumer Protection Act)

Level

Semester Course Name Credit

Course Teaching
Code hours

Exam
Duration

Max.
Marks

5.0

v

INTEGRATED
402405 MARKETING 2 30
COMMUNICATION

2 Hrs.

50

Course Outcomes:
On successful completion of the course, the students will be able to:

1.

2
3.
4

Use different types of advertising,

Apply knowledge of sales promotion tools.

Plan, organize, and prepare basic promotional campaigns.

Demonstrate the use of direct and digital marketing.

System

Unit

Contents

Workload
Allotted

Unit |

Introduction to Marketing Communication

1.1 Definition and Scope of Marketing Communication

1.2 Role of Marketing Communication in the Marketing Mix
1.3 Concept of Integrated Marketing Communication (IMC)
1.4 Communication Process and Models (Shannon-Weaver,
AIDA)

1.5 Factors Influencing Communication Effectiveness

8 Hrs.

Unit Il

Advertising

2.1 Advertising Objectives and Strategies

2.2 Types of Advertising (Print, Broadcast, Digital, Outdoor)
2.3 Creative Strategy and Message Design

2.4 Media Planning and Media Selection

7 Hrs.

Unit Il

Promotion

3.1 Meaning of Sales Promotion

3.2 Tools and Techniques (Discounts, Contests, Coupons)

3.3 Public Relations (PR) and Publicity

3.4 Measurement and Evaluation of Advertising Effectiveness

8 Hrs.

Unit IV

Digital Marketing Communication

4.1 Fundamentals of Digital Marketing (Mail, Telemarketing)
4.2 Email and SMS Marketing

4.3 Social Media and Influencer Marketing

4.4 Search Engine Marketing (SEO and SEM)

4.5 Content Marketing and Video Marketing

4.6 Mobile Marketing Trends

7 Hrs.




Skill Development Activities:

Make a chart showing how a brand uses MarCom to support each
element of the 4Ps.

Prepare a simple IMC plan for a college fest or local business using
online / offline tools.

Enact a short role-play showing the Shannon-Weaver / AIDA model.

e Collect various attractive of ads from social media.

e Write a press release for a college event (annual day/seminar).

e Write a short blog or create a video about a trending product or service.
Total 50 Marks Division:

External Theory Exam (University level) : 30 Marks
Internal Assessment (College Level) Marks 20:
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:
e Advertising and Integrated Marketing Communications, Kruti Shah, McGraw
Hill Education
e Digital Marketing, Dr. Madan Mohan Varshney, Rudra Publishers & Distributors
e Integrated Advertising, Promotion, and Marketing Communications, Kenneth E.

Clow & Donald Baack, Pearson Education

e Marketing Communications: Discovery, Creation and Conversations, Chris Fill:

Pearson Education




B.Com Il (NEP) Semester - IV

Vertical -C Generic/Open Elective Courses (OE) English

Level | Semester | Course | Course Name | Credits | Teachin | Exam. Max.
Code g Hours | Duration | Marks
5.0 i 401406 | English 02 30 2 Hours 50
OE (English)
Course
Outcomes | 1) The students will study various ways of communication.
2) Students will win with good manners.
3) They will learn perfection of writing and speaking
4) With these skills they will be able to create space for them in the corporate world
5) Students will become able to handle all situations successfully
Unit Content Workload Weightage
Module allotted of Marks
System 30 50
1 Expressing Likes and Dislikes 07
2 Expressing Hopes, Wishes, Regrets and Concern 08
3 Expressing Sympathy and Offering Condolences 07
4 Expressing Emotions 08
References: Spoken English Part—11, By- Kamlesh Sadanand / Susheela Punitha

(Orient Black Swan Publication)

Model -Based on the above Five Units, 2 Long Answer Questions will
Questions be asked for 07 Marks. ( 14)
-Based on the above Five Units, 4 Short Answer Questions
will be asked-each for 04 Marks. ( 16)
External-30 Theory Paper
Internal -20 - Internal Assessment -10 Marks.
- Unit Test related to above Two Units will be conducted
where 10 Multiple Choice Questions will be asked.
(Note: Continuous Assessment Tests as per NEP scheme)
Total-50

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. IT (NEP) (Semester-1V)
Vertical — C: Generic / Open Elective Courses (G/OEC)

Level | Semester | Course Course Name Credits | Teaching | Exam Max.
Code Hours | Duration | Marks
5.0 v 401407 (Sanskrit) 02 30 2 Hrs. 50
T d ifd HuUT gFa«
AIYUIRIH

Course Qutcomes:

1) T¥hd HIfd AR fawges JUMi alRed: Hid=fd|

2) T Hifd Uy fagmmmT ifd fawari s+ wigsafa |

3) 8D d Hifd U faedM=Ei ifd faamon uive: yiasafd|

4) faenfd=: T i T dew ST y; |
Unit Contents Teaching Hours
Unit T EaHIEH D YT, TARIAARBYT 8
Unit I PRITDIRRITH LT, FFHPRDUT 7
Unit III JRHYIMAR YT, YgUCISTD D YT 8
Unit [V ' YT, YUCTTRSTH YT 7
o :

1) Gacd - 3G IABH daId®R, ST ThTRH
(https://i1a802902.us.archive.org/35/items/panchatantra202003/panchatantra.pdf)

2) T -

TUTG® Ui, SRR, TRITHT JRYR T TehT=H, TR0

3) ﬂ'q:ﬂftﬁl?ﬁ Complete Panchatantra (Marathi) , HINT=dX &. 3. ICRCRARCINE g&f

Model RN TRE! YeHIaR MYRIT 02 STaTR] U8 Tddh! |Id Te0S THUT 14 UMb IRl faaRd

Questions STclie. oI IRe] UehIaR SHTURIT 04 TYTRI UH U] IR U THUT 16 TONH R
IR ST, (@<Id gio! Uy Sfavid oo I1gdia)

External — 30 ﬁ%]TCﬁB'W

Internal =20 | 3fefq FeIATUA (Internal Marks) ©ee AUN - 20 0T a9 IRE! TR Taferd

Total -50

geHaraull AT 20 UM 10 TGS SgUardt w9 faare Sirdia.

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com .|l (Semester -1V )(NEP)

Vertical -C:G /OEC ( Urdu-IV)

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
5.0 v 401407 Urdu - IV 02 30 2 50
Course outcomes
-Z}’F..J’/L;’»’*L@/VJU}%’:J@;&-]
LESF L osmannb 2
gﬁl&/&xﬁdﬁ/bl&gg;JQ]/W-:’)
JLTL):@{:.;?!J:’Q;L’;;U:U!?:-4
-jni@:c‘;"&wﬁﬂ-s
Unit Contents Teaching
System Hours
Unit —| il 51| 08
Unit =l wafw2 | 07
Unit-III 02 i3 08
Unit- IV FES 224 | 07
References

Sl Pl -l

Model U4 F AT bt S D I 02 e gy de & ot
uestions . J )

Q JCL 1 6JJ‘//L44~.Q/:§_L’/J’aﬂiyﬁ;/lgc;ufagg:._‘g{uylglgmﬁ?

External- 30

Internal - 20

---------------------- (Internal Marks )-20 Marks

Total 50

Z.LL/‘//L!}{:.#Q/:Z—LL/QU’/J}L; 1 Of%zééquJ/LZO{.%/‘gu;/lgé{,ﬂ

(Objective

(St (e 13 £ P31 9)







B.Com. II (NEP) (Semester-1V)
Vertical — C: Generic / Open Elective Courses (G/OEC) Pali

Level Semester | Course Course Name Credits | Teaching Exam Max.
Code Hours Duration | Marks
5.0 IV (UG) | 401407 AP YISt 02 30 2 Hrs. 50
(Business Pali)
Course 1. et fafay sggamrdie o Wgﬁﬂ?”
Outcomes .
2. faemafar yT 7 AT GeHUTET IEUST BIs0.
3. IAANS SEAaSI HEwd BETd IS0,
4. faemafan dig faeh mRo=h mifet sravd 8.
5. PG ATFIB! HH 3R .
Unit Contents Teaching Hours
Unitl | GEHUIS - TRUINTHA, &8 Ria@rugr=, IR 8
.q-@- N\ RN
Unit IT oG [ ITPTRI, UIARATUN, YR I 7
Unitlll | OETHRTOY, Ia- o, HRUNGHT ga 8
Unit IV | g, T o, i g 7
e TRIURIATTT UTe, ST, Hed UH. 3fc HeTRY, HeTHIREE $ex-3M0 Yigd
TN YUY chal, IR, BIUl.
QMoqel o TIA IRG! GCHIR YR 02 SUIRI TY TAD! ATd UIS! THUT
uestions .
14 T[OTieh T foaRe SiTclie.
e T IRG! YTHIR SHTYRIT 04 TN U D! IR WU THUT
16 T[UTIeh T foaRe SiTclie.
External — 30 ww
3{aId e HIUA (Internal Marks) U TN - 20 T[0T
Internal - 20 | g IRE] UCHIRN Yald gedm AUl ST 20 IO 10 TS TgUAT 0
Total - 50| R wrder

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. II (NEP) (Semester-1V)
Vertical — C: Generic / Open Elective Course (G/OEC)

Level | Semester | Course Course Name Credits | Teaching | Exam Max.
Code Hours | Duration Marks
5.0 v 401407 | HTGHIA®H ARTA! 02 30 2 Hrs. 50
(Business Marathi)

Course Outcomes:

1. faemeaf fafay HaamaTdia SIved /e gidia.
2. faemeafar Wi 9 T YU ISl B,
3. PIIATIS IATEATT OTaRT (0T 8135 b,

4. AT S&quaelid Hg<d d&Td Isd.

5. PR ATHIBE! HHd Brad.

Unit Contents Teaching Hours
Unit I . oRa fawares [ - ST gurTfert <ret 8
Unit 1T R. Jfod =MeH - U7 golTd /0TS, 3T hdd! AISH 7
Unit 11T 3. TY TR0 - T, YoIrell [0 8
Unit IV Y. ORYTYT - U1 IS 7

T ST ARISY, WUTad- 81, ! Ared, T 0TS, JolTdT RIS, TR YT, JOr ST 2012

Model | adie] IRe! UCehTaR SHTURIA 02 STUTaRl U Ucdeh! Tl 78UIS! Ul 14 (UTTeb Rl [aaRel
Questions | Fefle, aRIel IRG! TP SMUYRIT 04 TR UY YA b! IR TGUS THUT 16 0T
faemRa sdie. (@Sa qiet usii siavid gty Tedia)
External — 30 | fagqdis IR
Internal = 20 | 3fefd AT (Internal Marks) 9 TTIUR - 20 01, IRI IRG! geHRA Haferd
geHarduil STd 20 UM 10 TGS SgUard w9 faard S,
Total --50

(Note: Continuous Assessment Tests as per NEP scheme)




B. Com. Il (Semester-1V)

Vertical-C Generic / Open Elective Courses (G/OEC) Hindi
Subject code - 401407
Subject Title - Theory IV STEHIRI® =<t

Level | Semester | Course Course Name Credits | Teaching | Exam Max
Code Hours | Duration | Marks
5.0 V401407 | HTGEIRIG fewd 02 30 2Hrs. | 50

Course Outcomes :

1. foendf Tare e T ulkfed gl
2. faemeff wr9T 9 I & TaY B JHI G|

3. ®IYd I

JdTeH | Torgan At g g |

4. SIaYTT & GIITdell Bl Agd & H M|
5. PRI AT BT o1 ghm|

Unit System Contents Teaching Hours

Unit | 1. SIREAT DI Gahl 08

Unit || 2. YRIAIED BT UehUl 07

Unit 1l 3. Hdlg oW+ &1 ufdhar 08

Unit IV 4. FaTg g B faIvand 07

References — Te@YT 3R Tale kg, S, TRIRIGR Y01, ST, faga $AR, it Tt uher, et
Model SWId IRI SHISAT W SHTYUIRT 02 AR} UY TADT 7 bl BT G|
Questions (7x2=14)

IRITT IRI SHIAT W 04 TN U T & 1Y G oG, ST I
4 3febl BT BRI (4x4=16)
QWRIad g Ut &1 icia vafa @)

Division of Total — 50

External — 30

Internal — 20

University level Exam
3{TdR® Hid (Internal Marks) & AT SHTE TRedl- 20 3ib! Bt gl
;;qu IRI THIZAT R SMYTRT TS UY & U H Fhlg TI&T

SITa |

(Note: Continuous Assessment Tests as per NEP scheme)




